
the business pr agency. ©2012 wide pr limited. all rights reserved. The business PR agency 

Case study 

Client brief 

Golin commissioned Wide to help make research for 

worldpay into the cashless society stand out for an 

audience of retailers in the UK. 

 

Wide response 

Wide deployed in-house expertise on human 

behaviour and digital technology to recommend focal 

areas for the research.  

 

A Wide representative presented the findings at a 

worldpay media event in London and was interviewed 

and quoted on the subject of the future of digital 

payments in broadcast and online/print outlets 

(national, business and trade). 


