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Client brief: Raise listed ad network ad pepper’s profile
with prospective clients, with a focus on media and
industry relations. Help differentiate ad pepper

Strategy: Demonstrate thought leadership to enhance
credibility. Focus on most unique offering. Highlight
personality behind technology

Key tactics & highlights:

- Showcased key semantic product at top digital ad /
publishing industry awards, winning three (including
production of one entry film)

- Hard news releases targeting trade media: A full page
for one key product launch

- Creative soft news: e.g. opinion survey covered in top
trade titles

- Profile — led features focusing on professor behlnd
the technology: Several dedicated articles

- Comment: Achieved near 100% inclusion when
ad network issues debated in trade media

- Lobbied successfully for new IAB
council & ad pepper chaired it

- Client for over 2 years




